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Aim of the program.

Welcome to the Customer Confidence training program. This program has
been designed for the owners and employees of small to medium businesses.
Superior customer service is critical to the success of any business. Many
organisations talk about providing excellent service but it is the actions of all
staff and the processes in place which determine whether the talk is converted
into everyday practice and hence customer satisfaction.
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Aim of the program

This program has been
designed to provide
you with the skills,
knowledge and
behaviours required to
plan, implement and
deliver superior
customer service.

The program will assist you to identify the needs and expectations of your
customers and ensure that you can then deliver proactive, quality, customer
service. Critical to your business will be your ability to create loyalty in your
customers. These customers will return for further services as well as assist
your business growth by promoting your business to other potential
customers.

How the program works.

This is not a textbook. The training sessions have been designed to make you
think about your customer service situation, reflect on what you do, can do,
and want to do, and then assist you to implement changes in your workplace.
Your trainer will provide you with information at appropriate stages but you
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What do you want to achieve from doing this program?
What are your goals?

Customer service is critical to the business and its future but as a service
provider what do you get out of providing excellent service to the customer?

Good Luck
Enjoy Yourself
Get Involved

Activity 1

Activity 2




